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Seconds to load advertising content

Seconds to load editorial content
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Net US Mobile Ad Revenue Share, by Company,

2016-2020
% of total and billions
2016 2017 2018 2019 2020
Google 31.5% 31.1% 31.0% 30.8% 31.1%
Facebook 22.5% 26.2% 26.0% 25.2% 24.8%
—Instagram 35% 53% 7.3%  8.6% 9.7%
Oath (Yahoo) 26% 23% 20% 1.8% 1.7%
pch 06% 09% 14%  2.0% 2.9%
Amazon 05% 07% 13% 1.9% 2.7%
Twitter 26% 17% 13% 1.2% 1.1%
Pandora 18% 14% 12%  1.0% 0.9%
YP 16% 12% 09% 0.7% 0.6%
Yelp 06% 05% 05% 0.5% 0.5%
Microsoft (Linkedin)  0.4% 0.4% 0.4%  0.4% 0.4%
Other 353% 33.5% 34.0% 345% 33.5%
Total (billions) $46.70 $60.70 $74.97 $90.34 $105.25

Note: net ad revenues after companies pay traffic acquisition costs (TAC) to
partner sites; includes display (banners, rich media, video and other),
search and messaging-based advertising; includes ad spending on tablets;
Facebook advertising revenues include Instagram advertising revenues,;
numbers may not add up to 100% due to rounding

Source: eMarketer, March 2018
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Demographic Profile of Internet Users Worldwide
Who Use Ad-Blocking Software, Q2 2015
% of respondents in each group

Gender
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Note: ages 16-64; in the past month via their main PC
Source: Globalwebindex, "GWI Entertainment Summary: Q2 2015," Aug 19,
0
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Growth of the marketing
technology landscape
over 7 years

=| 2015
=r=e=| 2016

J8 5730 2 0 E 7| 282 98
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Industry Issues that Are the Biggest Concerns in 2018
According to Agencies and Brands Worldwide

% of respondents

Brands Agencies
Viewability and accurate measurement 49% 45%
Talent and skills 44% 39%
Budgeting changes (e.g., zero-based budgeting) 34% 33%
Complexity of ad tech/marketing tech 26% 29%
Consumer data regulation (e.g., GDPR) 24% 21%
Brand safety 21% 16%
Transparency of client/agency relationships 19% 28%
Google/Facebook duopoly 19% 25%
Effect of ecommerce on retail 16% 22%
Ad fraud 13% 12%
Ad blocking 9% 13%
Other 1% 1%
Source: Warc, "Toolkit 2018," Dec 7, 2017
233942 www.eMarketer.com
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Varanida ZEHMEEZ X|5t= 7|2 E%F¢0ﬂ A7 e AHY
“Varanida SAS” (Societé par Actions Simplifiée) & L|Ct. Varanida SAS+ Lyon,
55 rue de la Villette, 690030f EAF7} QS LICE.

Ct= 3B 0| 2 EXHO| At M AXQIL|CE,
e Anji Ismail - CH &

« Faouzi El Yagoubi - 52 #2|X}(General Manager)

Thomas Schmider - &2 22| Xl(General Manager)

2 7|2 2|8 432|292 (Chamber of Commerce of Lyon)0i| CtZ2| HZ 2
SEE|0 ASLICE 838 335 198.
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7|Z= AMTL A8 0|0 O 8 M2t d94S S HE7L 7&Kt
HelE QIEF A, O|2ietXto| Rt G 1oL

HEeld, &2 0|Cjof, 28t ofZ2|AH oS &
i=]

=
oA E S st gojst Z2dS Sll, Joel

2! oF o= >
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Bad Crypto Podcast2| && Atz Xt L|C,

* Frédéric Montagnon= TeadsOl| A AR 7HE S H0[7| 0| Overblog &
Nomaol| &5 HEXIO|RELICt EDH Frédéric2 HEEZFH =3}
7| Y2l Secret MediaE = HU S LICE Z| 2 Frédéric2 2018F 1& ICOE
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e Travis Wright= Bad Crypto Podcast®| && ZIZ4Xt0|H, HZ 5l XX,
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o Thomas Hessler= M| A& Q! Zanox2| S& EEXIO|XI M CEOO|H, 1=
400FO| ARt ¢3 He2{o| DHEHZ 77 mEHA T|EE 2240
O & 20fo| 22 AT 2|2 JEAIZELICH 2007H0]| O] A=

£ AMEA} Axel Springer X Swiss PubliGroupe”t Q143 & L|Ct, ESH

Thomas= H2 AEFEYS FAAOIN, 27| =5H 2l oi=7t0]7|=
SfLC.

e Ben Arnon2 CIYot EEXQ AEIERYCS| I ZO|Xt EXXILICH O
Mol J= Googlel| 4% 2FZE(Head of Industry)2E 201230
GoogleO| Q143 O El AT EQ|0f 7|0l Wildfired| A 22Y B

DEHMS WD SRASLICE Ben2 OICIO S H|H 0|0,

=

[

Universal Pictures, Universal Music Group, % Yahoo!O|A{ Cjot

Mg oLt

e Jean Christophe Conti= AppNexus2| Publishers Business Unit
EMEAOIA =20 S EE FAEES XHSUCL 3 TOo| Jean
Christophe= 2009HFE{ YahooO|M ItELHY FAol =227 I
EAEES AU}, EMEAOA Yahoo Display Ad Network, Yahoo
Search Affliate Network 3 Right Media Platform & ExchangeE %%t
235 X ZHY F0re| 2= DtELH Y-S BEAS L
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« Jonathan Levine=Intermedial| CTOZ 201530 g=Hon, M 7|&
=00 M 25 O|4el ZEEZ AUSLICL O[O Jonathan
Rakuten®| £ CTORYSO, Rakuten® =22}Q1 Z1  Xt3|AQ
LinkShare2| O|Af, COO, & At & CTOE AYMUSLIE 12| &7
S0 Rakuten2 A 7t 50 0O/THOA 10,000 O[S =2
SO e[ QELICH KD Jonathan2 PointCast, IBM 3 Lotus
DevelopmentOf| Al 22| ZAMS AAMZLICt Ouziel Slama Ouziel2
Legolas Exchange?| CTOO|At =& X0, Fojt =5H
AMXILIOYLICE.  Legolas O[O0, Ouziel2  Symbiotio 5!
CounterpartyOf| A 7H 2 El 2 O| RS LLCt
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« Natalia Martinez-Winter= &4 5! QIH4 ZO0F0|AM 1537t X|F, OHA E
U OEHY Y2 AUSLCH 71 X 20| Natalias Mozilla®| X 2f

XA HZ oA E S HERSH

~.5 Varanida, 21 % C|X|& ZEIX0| Oj2j

VaranidaE =R L=EMN XM3l= CX|E FFE0E otL|2l, QIEYl XM=
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X3|= $100022| 2T E WOF THESt= Ol §1e| ZR0] TSt A Al=lS
R HISHA 30 = o . L= =z o — =
ZH|SELICL 0l A2 B OFMNOIXIR, OIHB| MY H5T HES HB
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+ QUELICL BUN o= pojo| B3 0)H 5 Y X3 Mg Hg L O

o ol-d =0 o Sl St A =l e] = (o] b
oets AR =2 AYULCHL M3ls &F 58t =442 /XIS 2[5
= i R T S old S o A | (] 2 ]
TH=S Tt ez 27 FetH S A2 AL T ot =FE XY

o o
HYS XA,
in SM 2018 2019 2020 2021 2022
Sale of VAD Token (from ICO) 18 3.2 .2 3.2 13
Sale of VAD Token (from Reserves) 03 05 .S 0.5 0.2
Sale of VAD Coin 06 Q 147 733
Pr g - 0.0 1 0.2 0.3
Campaigns Management Fees 0.0 0.2 09 46
Revenue $2.2 S4.4 $6.9 5195 $79.7
VAD Coin spend - (0.6) (2.9) (14.7) (73.3)
Direct Costs - ($0.6) (52.9) (514.7) (673.3)
Staff Costs (e.g., Compensation, Benefits, T&E) (0.4) (1.0) (1.5) (2.3) (2.3)
Marketing and Communication (0.3) (0.7) (1.1) (1.1) (1.1)
IT & Offices {e.g., Software, Hostings, Fumiture, Equipment) (0.1) (0.3) (0.3) 0.4) 0.4)
Professional Serwices (e.g., Accountant, Legal) (0.1) (0.1) (0.1) (0.1) {0.1)
Operting Expenses (50.9) (52.1) ($3.0) (53.8) (53.9)
Operating income $1.4 $1.7 $10 s1.0 $25
Income taxes {0.4) (0.5) (0.3) (0.3) (0.7)
Net profit $0.9 $1.2 50.7 $0.7 51.8
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FEHEISHR| 2 B2 X 2 42 Varanida ZEEZS2

VAD EZ2& 38 &5 Al ##E510 20149 58 158 FE 222t 78
O|At2]Q| EU Directive 2014/65/EUS| 2|0| 2tojA Z&H E= 28 =00
Cist EXHE Q|O|SHK| &&LICH VAD E22 Varanida®| AH2 8 250 Clist

HEHO[AL 7tEHQ H2E FOSHR| 2D, Varanida il OftH et
B A= FOSHA| L

VAD EE& 46 FA = EA4 o] o} gyt

Varanida= E2& ApLO|LE =40 CHsl oftbfet MZ|E FOSHA| EELCH
VAD EZ2 Varanida®| 3 5 2[At 27 MM 0| CHet SHHS AAL 5

U U E FOSHA| RELIL.
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1At ShE 7|2 Y20 chet MW W Mo 2EHE 2009 0¥ 162 T

|2] % R O|At2|2] EU Directive 2009/110/ECS| 70| 2T v,
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| @ 74X 7} Qi LI,
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LS AU 2R MH[AQF 2SI 2007E 118 132°] EU Directive
(2007/64/EC)2| 2|0] LHO|M & 20159 118 252 G& 2|3] 8 0|Al3|Q
ZAH MH|A 2 (DSP 2) N° 2015/23662F 2t El (EU) Directive2| 2|0 L Off A
VAD EZL2 Z X +E+0/ OfH L/} AtREMY 2 VAD EE9| FLOf/HOIjE
oSt %20 Varanida?| AIY2 VAD EZ9| wF0of LSt &3 +=HO|

tELCh 2& 5= VAD E22 X|& $=th2 2|0[SHX| &Lt
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